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HUSSSH 
A Paradigm Shift 

Providing Healthcare Solutions 
For

Health Related Problems 
That 

People Don’t Like Talking about 
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The Paradigm Shift 
Changing the emphasis to providing healthcare solutions 

Totally changing the marketing approach 

Refocus consumer perception  

Placing a range of products under one brand

One brand multiple health solutions
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Logic for the taboo finger 

HUSSSH one brand many solutions  

Brand Development 
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Brand Development 
Back to Simplicity with the Messaging  
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Brand Development 
Imagery to denote the  taboo subject matter 

HUSSSH Finger 
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Brand Development 
Messaging 
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Pharmacy Journey  

Awareness         Solution Needed  Seek Advice  

Promotional Materials  
Need product 

Product on the shelf
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 Healthy 40% margins 
 Chemist and Druggist listing and advertising 
 Promotional materials, point of sale, strips 
 MOQ fair + direct delivery  + on-line ordering  
 Payment terms credit card, subscription, business terms
 Technical Packs of product details and approvals
 Brochures + patient magazine 
 QR code links 
 Husssh sets the RRP
 Feature on Husssh web site in search pharmacy near you

The Pharmacy Pathway Strategy  



Striking on shelf presence 

Pharmacy Pathway 
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Level of detail for each product 

Web site, pharmacy, salon, brochure 

UK CP 22804256
Facial and Skin Hair Lightening Cream 



HUSSSH
Fresh Dynamic Web Site
 Building Awareness 
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HUSSSH Hair Loss Shampoo USP 

One shampoo does the job.

Not four products. Biotin, Minoxidil 
Finasteride and a Shampoo.

Is suitable for both sexes as 
no harmful to women Finasteride.

Practical trichologist case studies prove

Is causing market upheaval.
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Evidence Based Claims

Ten natural oils and 
plant extracts 

Hair Rejuvenation Shampoo
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The Cough Suspension Adult and Child         Key Facts 

Suitable from 1 year old – medical devise classification 

Natural ingredients – honey and lemon, MHRA say is enough for cough soothing.

Can be sold online and through pharmacy.

Benylin and others had to remove active ingredients, now mainly glycerol 

IPG already selling 200,000 annually in Nordics under white label. 

Prices in UK of cough products risen above Ibuprofen liquids to £11 per 200 ml.
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The Cough Suspension Adult and Child         Key Facts 

Pholcodine been banned from cough products in 2023

MHRA report care when using cough products 
Which medicines are affected?
OTC cough and cold medicines containing 
the following active ingredients are affected by the advice:

antitussives: dextromethorphan and pholcodine
expectorants: guaifenesin and ipecacuanha
nasal decongestants: ephedrine, oxymetazoline, phenylephrine, 
pseudoephedrine and xylometazoline
antihistamines: brompheniramine, chlorphenamine, diphenhydramine, 
doxylamine, promethazine and triprolidine.

Extensive restrictions coming into effect – created shortages during Covid 
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